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Overall, there is a decline in productivity during COVID-19 lockdown as @c
47% of Indonesians feel less productive now compared to

pre-lockdown period.

= 2 2 O/o v Perceived Productivity during COVID-19 period

Net change

= % of users with increase in
productivity — % of users with
decrease in productivity

| feel | have been more | feel | have been less | feel that my productivity Net Change
productive productive level did not change

PRODUCTIVITY
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Overall, there is a decline in effort to maintain appearance during COVID-19
lockdown as 36% of Indonesians do not feel the same need to put effort on their
appearance as there is less need to go outdoors.

1 (o) Effort Spent for Physical Appearance during COVID-19 period
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Net change

= % of users with increase in
effort for PA — % of users with
decrease in effort for PA

More Effort Less Effort No change in effort 'HE‘E'EHEHEE
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Overall, there is an increase in physical exercises done during COVID-19
lockdown as 35% of Indonesians either did more exercise or started exercising.

However, not far in number are Indonesians who have observed their fithess
activities decline (25%).
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+1 0% A Exercise Routine during COVID-19 period

Net change

= % of users with increase in
exercise — % of users with
decrease N exercise

More exercise Less exercise Mo fitness routine Same exercise Net Change

EXERCISE
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Overall, the COVID-19 lockdown resulted to a net increase of Indonesians who
gained weight compared to pre-lockdown period as more people (45%) have
gained weight compared to those who lost weight (22%).

o Perceived Weight Gain/Loss during COVID-19 period
+23% A

Net change

= % of users with increase in
weight — % of users wath
decrease in weight

Gained weight Lost weight No Change Net Change

WEIGHT
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Overall, the COVID-19 lockdown resulted to a net increase of Indonesians
who feel they are connecting more with family and friends now compared to
pre-lockdown period.

Frequency of Communication to Family and Friends

LYW N during COVID-19 period

Net change

= % of users with increase in
comm freq — % of users with
decrease in comm freg
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More interaction Less interaction Same interaction Net Change

RELATIONSHIPS
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SUMMARY
How did the COVID-19 lockdown affect Indonesians' lifestyle?
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Would you like to know more about how
the 'New Normal' is affecting
Indonesians’ consumption behavior?

REQUEST DEMO NOW



https://snapcart.global/demo/

